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Improving the Consumption Activity at Online Shops using SNS 
- Can Japan and China collaborate strategically beyond the cultural 

difference? 

XIAO XUAN†1 CHIEKO NAKABASAMI†1

In this report, we would like to introduce an important role of SNS for online shops in China and summarize such SNS to 
reconsider how SNS could contribute for the Chinese online market. TAOBAO, the biggest C2C e-commerce platform, is 
becoming an icon of online business and increasing economy in recent years. Online shopping would make headway more on the 
combination with SNS in improving communication with the potential users. In addition, in combination with China and Japan
beyond the cultural difference, we would like to propose some idea of SNS for driving online market in a better direction. 
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c) http://www.nokia.com/global/ 
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d)  http://www.rakuten.co.jp/ 
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Step: 
(1) Place your order 

Search for items you want and proceed to checkout. 
(2) Receive verification mail 

Once the order is completed, you will receive two 
confirmation emails: one from Rakuten Global Market and 
one from the Store containing the final price (actual price 
plus shipping cost). Please reply to the store's email 
directly to accept the order. 

(3) Product shipment for seller 
The products you ordered will be shipped directly from the 
seller. Please ask the store for the order tracking number 
and URL. For more questions concerning shipping and 
delivery, please check here. 

(4) Receive ordered product 
The ordered product will be delivered to the address you 
have stated. Customs or import duties may be added. 
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f) http://www.find-japan.co.jp/
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1) http://weibo.com/ 
2) Emarketer http://www.emarketer.com/ 
3)
http://event.rakuten.co.jp/borderless/help/jp/flow/ 
4)  http://weibo.com/rakutenkokusai/
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