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Consideration in result of the investigation
for anxieties in text type CGM

TArRO YAMAMOTO, Hirok1 UEDA, !
Karsumi TAKAHASHI, ! SuiNnicar HIRATA, !
Naova SEKIYA,? Isao NAKAMURA, 2
MORIHIRO OGASAHARAT
and YosHIAKI HASHIMOTOT3

We are studying “Anshin” on the internet with social scientific approach. We
investigated for anxieties in some text type CGM services. The investigation
was done at an internet questionnaire site and we obtained a lot of free answers.
We show the result of screening and discuss the result of the investigation for
Twitter.
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