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Latest Trends of Electronic Commerce

Terunao Soneoka | _
NTT Information Sharing Platform Laboratories

Trends of digitalization and networking such as Internet have a possibility of
drastically changing the social structure. Electronic Commerce (EC) is a platform to
support a series of social activities of advertisement and mediation, order and
settlement, and delivery via the open network. This is applicable to a variety of social
activities: media such as news and publishing, distribution, financing and so on. This
presentation introduces the latest business trends on EC, especially focusing on B to C,
and the latest technical trends on Information Trading, which can support all phases of
EC activities of (1)advertisement and mediation, (2)order and settlement, and (3)

distribution via network.



