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Abstract With the dynamic growth of the Internet community, there is more chance to interact with anonymous people.
Hence there are great demands for judging the anonymous person's credibility. Although, there is no current standardized
method to evaluate the anonymous person over the network automatically.

In this paper, we intend to evaluate the feature of the anonymous person from the written messages from the web. For the
purpose, we apply Emotional Intelligence and Quotient(EQ) for basic criterion for the evaluation. This paper reports our
proposals of technical method for applying text mining technology to evaluation of the feature of the anonymous person, and

evaluation method of the anonymous person for evaluating the data by a person. And this paper reports the result of
verification of accuracy of our proposal method.
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