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Study on a method to create a key phrase from product contents,

when a product is renewed

Hiroyuki Fujino, Susumu Kunifuji

This paper focuses on a process at the time of renewing the existing product, by
comparing a conventional method with a new method to create a key phrase. The
new method to solve this problem is described to unit two processes. One is a
process to understand user's psychology by using the research technique ZMET.
Another is a process to examine a product concept with both thesaurus and
dictionary, which make an expression spread and make a user consider carefully
about it.
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Elicitation Technique

Gerald Zaltman

The Zaltman Metaphor
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