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Abstract: Online-to-offline (020) commerce has attracted considerable attention recently due to the dif-
fusion of the Internet and smartphone. 020 involves inducing consumers who use the Internet and/or
smartphones to visit retail stores by enhancing the link of online and offline. The objective of this study is
to derive suggestions for inducing consumers to retail stores from online. In this study, network-to-retail-
store-type (N2R-type) consumers are defined as those who often go shopping to retail stores after obtaining
shopping information online. Real-media-to-retail-store-type (R2R-type) consumers are those who often go
shopping to retail stores after obtaining little shopping information online. Five hypotheses were proposed
and examined based on a consumer research to clarify the differences between N2R-type consumers and
R2R-type consumers. The results show the following: first, N2R-type consumers obtain more information
through various media than R2R-type consumers. Second, N2R-type consumers are more interested in vari-
ous types of goods and services. Third, they obtain shopping information more often through various media.
Fourth, they may buy more goods and services at retail stores. Fifth, they transmit information online and
offline more often. Based on the hypothesis testing, the authors made suggestions to the related companies
for inducing Internet users to visit retail stores more often.

Keywords: 020 (Online to Offline), consumer behavior, electronic commerce, retail store, statistical anal-
ysis
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Fig. 1 Relations among media and stores for obtaining

shopping information and purchase.
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Table 2 Classification of consumers and the subjects of

analysis.
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# 3 N2R E# 4 & R2R BB B OBYEL & o ik
Table 3 Comparison of the attributes of N2R-type consumers

and R2R-type consumers.
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Table 4 Comparison of the frequencies of gathering

information by consumers.

N2REHEE R2REEEH
AB | HRE®%) | AB | HRE®G%)
FREZEH 272|  50.7% 265|  49.3%
T4 3
B 137|  50.4% 129  48.7%
=k 135]  49.6% 136]  51.3%
FHofE
20t 55| 20.2% 41| 155%
30mft 60| 22.1% 49|  185%
40t 57| 21.0% 52| 19.6%
50m%ft 62| 22.8% 52| 19.6%
60m it 38|  14.0% 71| 26.8%
T ER 437 475
Bk tthig
BRIRED 95|  34.9% 92|  34.7%
HWE)NE 61| 22.4% 74| 27.9%
FEER BER 86| 31.6% 73| 275%
TWE, AR, HER 30 11.0% 26 9.8%

19 HEOMNRIZ, O 121 %4 (N2R BHEZ O 44%), @ 168
% (62%), @ 1124 (41%), @ 131 %4 (48%), ® 115 %
(42%), ® 48 % (18%) & o7z, O~® 2oV, £
NZNNR HIEEZ O 4 L EA 1 7 A2 1 HELEFIH
LTwa,

N2R #iH#E %, R2R BHEHOREEZR 3 12F L7z,
N2R BI{H#E %, R2R BHBEZ ORI O % 1 1 2 Feli
ELE A, SRKMETHEEZEI L, o7z, FHERIL
N2R BIJH# &% 3.8 i\, 5 DOERMREIZ L 5 LEDE
¥ —ILRESHAIICE VBB L 25, 1%KETHE
N o7z, N2R FEE B O HEIE 20 L & 30 Wil T
&<, 60 AL TRV, A, eI X A A EER
oz,

6. {RERAREL

(1) 1REE 1 [N2REGHEE X R2ZREVEEE LV b, #~4
GFEEFAL THECHERNEL T3, | OREE

N2R BI{H# % & R2R BIHE B IHHIE T 515, FIH
THFERICOVWT 20O FHOEDMELITo72L
A2 RADE) IR oT. MOPHCHRE, X3y T
IEEEI o725, N2R BIEE #13 R2R BT EH &
DHMBEL LV Web, B A=V EDA Yy hDH—
AP THRLE, 7Fa3%7 LY, MOTHETHHHEIC

2 THOVHoOEOME (¢ BE) EREROIERME L 05
HELWIEDPRESN TV, BiEIConTE, t gy
TNVED (30 DbkE) REFWSHEMPERMM TR ED
BT B EOSANTERIANL D S S TEEETH 5 [26]. A
RIZBIT DO TIEEEDT > 7 4 X1 600 T, N2R B
H# L ROR BB H O BT 25813/ Th 265 27
VTHY, Tty TVEEHRL TS, BEIZOVWTIE,
THEEDEAE T B3 Welch @t BUEZAT) S AL vk
ENTWD [26]. 2072, KWFFEIZBIT %55 TlE Welch @
t RE R IR L7,

© 2016 Information Processing Society of Japan

A B 2OOBTHOEORE
Fegn | mmEsm | LoD TRt | me e
£B8H (& 181)
fﬁfgftu% NRARE | 105 3.24| 3.749| 535/ 0.000
ZEcmHFas |RREHES 1.2
FLE ggg:gg fég 3.50[ 3.809 522/ 0.000
HOBH gg%i:‘ég 28 213 333 525 0.000
HOBREIOHE gg%ﬁggz 128 .05 -0.044 533 0.965
Kyay g§§§§§§§ %g 1.20| 1.363]  535| 0.173
RT— kT4 g§§§§§§§ 28 321 3005 527 0.001
BRIVSY gg%ﬁgg f%g 4.90| 5.738|  495| 0.000
Web~— :§S§§§§§ B8 630 6757 s3] 0.000
EFA—I gg%;gig B3 s 287 53| 0.004
SNS g§2§§§§§ ‘;:12 5.94| 6281  512| 0.000
ETBTIR gg%ﬁzgg S8 357 5265 484 0.000
?EEEE#_E gg%z;g Z; 3.15| 4.230|  520| 0.000

THHRIEL TS Z 2V h o, THIZLD, K1 1E
BBUAKY oL wz k9. N2R BB FIIHEIC S F
IIRTLE, MOFHRPHELED) T VAT 4 TR,
MELY VY, Web R=, BT A—NHEDR Y b —
CADOFHMEEDE L, VTV, 2y hxlbTRc 2T
BRI L THRIEL TR Z e GhoT,

(2) R 2 [N2RELGEHEE I R2REGEEBE LV D, %
BEMES - Y —EXICELY BV, | ORI

FREHTE CHASINLER - F—ERAIZOWT, MEH
121, 1L Ww~T LB 5, O THHETRELTY
bofe, (1), RNQ@)OL)IZ@Em-H—EAj =1~
17) T&1Z, R2ZRENHEZ ONEOFHME X; & N2R 1Y
HHADMEDTIHEY; KD T, (X;,Y;) 271y ML
TEAMICEL: (K 2).

1 m

X, ==Y ¢y 1

i mzf% (1)
1 n

Y= -3 Cy (2)
i=1

Cij AN i OFFORS - y—E A j 1T 2RL0RES
m : R2R B EDY TV
n I N2R BB EOYT > TV

M2 TlE, 9 XTOHEMPFHO 45 ERL Y Fichh, #
LT RTOFES - = RI2onT, N2R ENE &1L
R2R BIEEE L DV EBVELERF > TWwA I AR TEN
B, INEFEMNIT L2012, N2R BN E L R2R T2
B - =R T HELIZOWT, 2 DDREY

i)

i

1892



[BEAIEF =R EE Vol.57 No.8 1887-1897 (Aug. 2016)

5.5

[}
Fd] BR
¢ W ARS

5.0
§ G N
]
% CD/DVD/BDE *Ef')é%%/
& s 4 CRAYVEY
H AR—RIIBE~y NERE
% g, Froke KERT
B 40 o o MERE
+ E gy
|
E o

FZ

'K_ 35 KRBRE
F 3 r BFE
E§ 3.0 /
L TSUR
Q "oy
,§]
= 2.5

2.0

2.0 25 3.0 35 4.0 45 50 ss

R2REGHEBZEDE R - —ERIZHTZELDEEX
2 HEEOWEN - - AT L0 E O

Fig. 2 Comparison of the consumers’ degree of interest in

various goods and services.
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information on shopping by consumers.
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Fig. 3 Comparison of the frequencies of gathering information

on shopping by consumers.
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Fig. 4 Comparison of the consumers’ possibilities of

purchasing various goods and services.
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Table 6 Comparison of the consumers’ frequencies of

transmitting information.
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