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Hidden Law in the Book Sale Market

TAKASHI IBA,t YOSHIAKI FUKAMI'T and MASARU SAITOH!

In this paper, we explore the hidden law in the book sale market in Japan. The book sale
market is known as “Winner-Take-All market” in which a very small number of the books
are extremely sold although the rest of them are hardly sold. In this paper, we analyze the
empirical data of bookstores across Japan, in order to show the hidden law. The results show
that the relation between sale and rank are based on power law. In addition, we observe the
alienation between the empirical distribution and power law in some category.
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size books in Japan (May, 2006).
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Fig.3 The relation between the sale and rank of books of

literature in Japan (May, 2006).
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Fig.4 The relation between the sale and rank of books of

Japanese literature in Japan (May, 2006).
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Fig.5 The relation between the sale and rank of separate-
volume books of literature in Japan (May, 2006).
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Fig.6 The relation between the sale and rank of paper-
backed books of literature in Japan (May, 2006).
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Fig.7 The relation between the sale and rank of books
about management in Japan (May, 2006).
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Fig.8 The relation between the sale and rank of books

about economy, finance, and statistics in Japan
(May, 2006).
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Fig.9 The relation between the sale and rank of books
about physics in Japan (May, 2006).
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Fig.10 The relation between the sale and rank of books
about chemistry in Japan (May, 2006).
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Fig.11 The relation between the sale and rank of books
about information and communication in Japan
(May, 2006).
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about paintings and sculpture in Japan (May,
2006).
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