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A New Advertising Business Framework in the 1:1 Marketing

YouJ1 KoubAt and SusuMu ENDOt

We propose a new advertising business framework on the World Wide Web, toward the 1:1
marketing in the near future. In the current pay advertising framework, advertisement is put
on a WWW server and it is presented to the customers only when they visit the server. In our
new pay advertising framework, the customers contract with an advertising agent, and the
agent’s WWW server delivers advertisements which might look attractive to each customer. The
advertisements are displayed on the customer’s WWW client aside with the information that is

delivered from ordinary WWW servers.
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Advertisement aside with the ordinary contents.

Fig. 2
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