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Anonymous CRM

—Building One-to-One Relationship with Loyal Customers

HIROKO SUKEDA," KAZUHIRO OOZEKIt and YOUICHI HORRY*

Anonymous CRM, which improves the quality of one-to-one customer interactions, is pro-
posed. An appropriate and timely promotion that depends on each customer’s buying behav-
ior is conducted while protecting his/her anonymity and privacy. We utilize a simple method
called Instant CRM for instantly identifying loyal customers. The method only requires a
very small amount of data and can be implemented in devices with limited hardware perfor-
mance, such as smart cards or mobile phones. The concepts behind Anonymous CRM, the
method for identifying loyal customers, and prototype systems developed on several devices
are presented. The advantages and limitations of the system are also discussed.
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Fig.1 Overview of Anonymous CRM.
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Fig.3 Examples of simulation result.
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Fig.5 Example of screen shot of prototype system.
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