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Differences in Eye Movements during TV Commercial Viewing
by Gender
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Abstract: TV commercials need to convey a message to the viewers in a short time. Therefore, we thought that identifying the
viewers’ attention points would be useful in the production of TV commercials, and that it would be possible to produce TV
commercials that more easily convey messages to viewers. Therefore, in this study, we attempted to detect the eye movements of
the viewers’ attention points in TV commercials. In this study, we try to detect the viewers’ eye movements in the areas of interest
in TV commercials, and also derive the areas of interest in TV commercials that differ between men and women. In this study, we
attempted to detect the gaze trend of the viewers’ attention in the TV commercial. The results of the analysis showed that women
tended to look at the center of the screen, but men were not able to identify the gaze characteristics. As described above, several
issues were raised in this study. In the future, we have a plan to solve these issues and provide knowledge that can be used to create

gender-appropriate TV commercials.
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