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Abstract: Due to the expansion of smartphones, young generations all over the world can take a selfie easily. Image processing 
of the selfie by smartphone applications and uploading it to the social networking service are in fashion among them. Processing 
of selfies contains a wide variety of processing elements. Color manipulation is one of these elements. The previous study 
reported that there is a gender difference in the evaluation of attractiveness of selfies when colors are manipulated (Morimoto and 
Hashida, 2016). However, it is unclear whether a gender difference might exist in other elements. In this study, we focused on 
“eyes” which is the most popular element among the processing elements of selfies. Four parts of eyes of the 20’s average face 
were processed step by step, and questionnaires were conducted for 20’s Japanese students (28 males and 27 females) to examine 
whether there are gender and/or environmental/regional differences in the evaluation of attractiveness when 4 parts were 
manipulated, respectively. As a result, there were no significant gender and environmental/regional differences in the evaluation 
of attractiveness of the face by processing eyes. Together, these results suggest that there may be common affectiveness among 
Japanese young generations regardless of gender and environment in the evaluation of attractiveness of selfies by processing 
eyes. 
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