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Analysis of Brand Image Based on Concept Photos of Color Scheme

DAIKI FURUYA™ TOSHIKAZU KATO™

Companies require an analysis of brand image in order to perform the differentiation strategy and brand image strategy. At this
time, there is a position map as an analytical method that is commonly used. However, in this method the characteristics of the
design of the brand is not easily classified objectively. In this study, in order to do an analysis of brand image that takes into
account the characteristics of the design objectively, by using the color scheme of the photo as a feature of the design from photo
(concept photo) which is used in the catalog that reflects the brand image we examined the system architecture that can be
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visually compare the brand image.
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