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A Proposal of a Method for Video Advertisement Insertion with
Audience Comments on Action Game Videos

YOSHIA SAITO™
YUKO MURAYAMAT!

JUNYA SUZUKI"
DAI NISHIOKA™!

With increase of video contents through the Internet, many video sharing services use a business model of mid-roll video
advertisement. On the other hand, the mid-roll video advertisement often interrupts video viewing of audience users. To solve
this issue, we have proposed an algorithm for mid-roll video advertisement based on audience comments. In previous study, we
studied an algorithm which estimates an acceptable timing for audience to insert a video advertisement in action game videos. It,
however, cannot apply to all action game videos. In this study, we analyze characteristics of action game videos again and
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propose a new algorithm based on the result so that it can be available in various action game videos
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Figure.1 Video A: Comments per second
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Figure.2 Video A: Relationship between comments per

second and scores of timing for video advertisement
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Table.1 Video A: Relationship between of dispersion of

comments per second on each its rank to insert video
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Figure.3 Improved algorithm for mid-roll video

advertisement in action game videos
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Table.2 Comparison result of each algorithm
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