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HHow does university students choose their screen name 
usage of daily-used SNS services? 

 
Akiko Orita†1  

 
It has been said that Japanese Internet users prefer anonymity when they communicate online. However, as 
social media including SNS(Social Networking Services) are used for the purpose of communicating with  
“off-line” friends instead of using phone or face-to-face meeting, anonymity of communication seems to be 
decreased. In this paper, the author reports the results of a survey on university students about social media 
usage in their daily life 
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