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BE, #WEOHHEREMBEOKRE WIS E HD TWDL/NEHOTF T > OMERS 5.
HEETIX 2007 SEDLEE WO L TWVATF T VT 2885 L TW DN, FIC
LD L THAFRKRBEOF T UNEIZHSNTWDH[L]. FITFORMEE R+
F-OIIEb o EBARNAR YY) 2 — g URMEF LWL, RERAKE LTFT A
— /L LAE S NEEICHT B Y Y a—a ERF L. NESTEREO R FIRE
NUETHAHAN, BROBRFIZEVF LY, Fld, KEOEMKIZEKESLHTZ &
DL VONRBIRTH D, TOEDRIT/NEFREHE DD, L0 XIWESEEAKEER
BTDHZETT I VOMBEEMRRTE D &AL, RWna X b, Hugt:, Bl 72k
PE, fHE A, EHEEEEL, YA XA K DIEEORIEEE X H L

L2L, ZOXH 27 A XA DMHEDR EE EHIZ, IRETHORBIZHHAL NI
RoTERER, NEHIZBONTOREY ZT L E LTOBHIL, FI itk TiFe
A ETER SN TWRY., ZOEBITIERERNS, MEOr A4 XA HGFOREXIZE AL
ENTV, R EOZAAT 4 T 2HH L TOWDHREESKEETF = — L IERENRZ
DIRETIEORFEE 7 A A F TR LIS, TlX, RENEEHOILEITREE
RKIFEF ==V JEDIRED L DI, TA XA ETHELIFERAENTHRVDES S
2. RELTIE, ZOXIRBEMMPLHIEL T, A XA TONEMILEEZFEETE
LHEERETD.

2. BEEWR

2.1AIDMA £FIJL

AIDMA EF V2%, TAVADOHIax)b - ga—F 2 K« R—/LB3EB L, K&
RGBS A H AR INEF OTE 7 o AOHMO IR L 720, MEBEZFOILEZR
DT RAEFLTHD.

Our study suggests new approach of the AIDMA model as a way to vitalize the mobile AIDMA Model
advertising market. More specifically, we will offer a new method for displaying
advertisement to enhance the attention on in the perception phase, and also we are . .
planning to propose advertising decision methods according to users’ feelings in the MRSt (B Rlotive
emotion phase.
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NN RO =2 RN T 5 2 LI E 52 TWAH[3]. Bk, K1
T LI, BT, NESCHEMMBBIZEEVRICALNRTIEZR 722 (Attention)
Zh, BT, WERENEKRSCELERESOL T AXLENRH D Z L (Interest),
=02, HBECRELAEE S TRA L IR0 ROERZBUEHEZEA LIS
WHOBREZFIEHT Z ENMETH D Z L (Desire) 2RENTED, B 2REHIC
P 2, BWEAOTEIE (MotiveeMemory) % 5 2 THEH OMEITE) (Action) %7
REEDLMLEND D, AR AT LTI, AIDMA TFVIZELSBH LWEET 7Y
T—va UVATAERETDH LT, BUE, AL TWDEASAL VO/NERILE
VAT ADEIICIREERRLT, HEEOHWETEEZHF oSN TIERL, INEEE
HBLEANA N2 —FLDOIEERITERT S Z LT, HEEEBWICHEESTS.

3. BEAAE YATLA

#5513 AIDMA EF A ZFM L CNESRE O 2 H E % @& 8 5 (perception)
IRERARITEDIRRE L IRE I 5 L& A (emotion) 32 Z & 3T & 2 IR EHERE 7
EERETDHZE CONEFHEEOBEROLEBRECAREL T DIE AR LIHL, £
DEEMFTET D & T, INEDIRO LH AT 5 (X 2).
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3.1 EEFEERAZE (perception 7 =41 X)

K RTFEASICBT 2E 51X, RS ot RE, KEERRTHA X T z—2R
D—FE LT, AIDMA EFTLVEN L THNroTe k51, BEFO/NEHOTZHDEN
ANIEEV AT LAOMBESENZDOIREOFEBEL2Z M EXED HIEEZIRETS.

#1 TUr—MORR
Table 1  The results of questionnaire
HEHEREOMA, RbREE L LTOHEE

age internet  game mail send —
in 10 1 15 39
in 20 9 6 39
in 30 10 3 23 13% F= 4
in 40 2 3 14 Al 16%
in 50 3 3 21 %z y
in 60 1 2 4 FEamy
in 60 0 0 2 1%
- %
sum 26 32 142 - ad Rk

ERANOMERF, ZLELHEEEZ R THWBRBIZONWTOT 77— hE2{To 7.
Z ORFGE O KB AL FNLHE T AR HIEIC L - T, 2009 4%, #EOY 7N, I3
v R Ui E BN B4 100 A 372, # 200 A& RICHE LT 72, ABAHE
FHIREIC X B RBRRIRE DM, MR & BREEITE P BT B R IR IS k)
THBLDENEWERE LT, FEMONAIT 40 LA T 725% T, HEBMNEH &
720, 40 fR2% 9.5%, 50 RLL B 18% L& S iz, #BRF X, 7 — N OLERM
HHICK, HERFEUDICEZTINE. BLoBAF 11 0kRTITo 7.

FERIE, A X —Fy T DHERN 13%, 7 — AT HHR 16%, A — Lk ET DM
T1%E LCA—VEERHFICHEZE A TWA2—FRE N2 ERfifo7z (£ 1).

DX IFERIE, ERNANTA—NERETDIEE, Bxr Xy NT—7 ORES
REMLAFEOT RLADANZEICLY, A—NEENRKRTIHAENELTND
78, TN Na—FIX, A—VEERET IR, AOBNEETDIA—ADBHFICE
LLBAONEZNZENE BRILEZONERIZT D2 810785, 20X ) 0N,
A= VEEHEE T, 2—VORBREZDLIFRRTHL LEXLND.

ZOFRERICESNT, BEAALNVDRA—VIEEEEZH LWRES—RA L LTHIRET
%. BRI ZAMOMMROIZDDIKEDERIEEEAND EMERH D LV,
o R 520 B (In-programming advertising) [4]&, EIFRBREHRTH, KEMICHE
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w5 Z & TBUEROE AR FIEE T & 5 HififE i zh & (Mere Exposure Effect) [5] & FMEIE
N5 EBEHARHERICNAT, FMEOT LY AFREBEGELZEHOT A La—FIC,
TG B BREIE . DOIERNICAE A2 & TIREICHT 2R LAEZBRITS. KX
TiE, FRIAEZIR & B DIRZ R T 57201, KIDE)D L DI A =Dk
FEEEZRACELA—AT I r—ya v EEELTRKADO X S —2DMEMT,
LREDT —AVEERBET LN TELHREIM- 7.

(a)Mainscreen (b)Mail compositionscreen (c) Indication of advertising

(f) A purchasing popup (d) Advertising fly
XM 3 PHAEHRZEN LEANEORET 7Y
Figure 3 Proposal system using In-Program Advertising

mere exposure effect

&
%ﬁ@?v}y

4 BRI
Figure 4 Mere exposure effect
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3.2 LEHEERZE (Emotion 7 x4 X)
TS BRI REL 3= NI TTOHRD. KX, LB AEREILED
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T—H X=X LR L THEFOIREIR Y AT, F 0%, A—AT7 7V r—vs
YOT XA ME#HRE Paul Ekman OEIEEGREICESWTHF L= E—va oW
—R—= LR L CRIE RN 280, FLTRBEO=Z2SHIFZE—T a O —
— OB EINTZEE LN T T E—DT = X—2ADERE LKL T1ODE L
LT, WOIADESTH D, Z 2 TERIRSINIZAIX, YO JREDOT —F X— 55
Tl Eh, BRONTLIEEOT —2 LB LTI o2OREE L THEREZHT.

A=NT TV r—2aryTTHRAMNERZITRD &, ZOXEIFIKREL =ZODOH5HIC
FFBHZENTED., —DXEEONLET, RN ALFEEXETHD. Salkldl &
AR EMIRT HRANEND . b9 —DE, AT T TV ThHD. Whwb
HAEXHET BN LS, MEBREARBaEEd TS, LT, REBEICBEXTFTH
. EBEDOSFEIN TITMT A AR ATRE T, MG T LT Y AR NETHD. K
2 CIX, “I goto school”® X 5 22 EEE O — 72 SLE O 43T O 72 D ITIX B AR S FE LR
73 Y X NToH % HMM(hidden markov model) & Bottom-up Chart Parsing % f f§ L C
B Y, “There was areal hoo- ha”D L H R AT L 7T U —VURELFORHT DD
X, FET ALY XNER—IL - LT L(Paul Graham)DRA 77T XLk
fEH L.

4. B

oD DEMEIT R 0T, —OI%, ZODXEEST L HERIRS L XE
TFIAVICETIEME, oD%, BT TR ERAL CNESES
FRIELEZL X, ZOERNRELTHEOTF 7V E2REBETIONTE 0TS
Pl &7 72 o 72
41 A—)LORBIRHET F 54V

BEIEDOA =N OXEDOHFIZ FHIO — KR XEEZ ST 27-DICEE L
HMM &7 v =3 U X LD 7 7 a—F (Hybrid Approach) & bottom-up chart parsing
ZHWEHREELBOT VT ALE AT T T 07—, BT EIESERN
LEERA A=V EBNTHEDICEB LR, T DANRNLDOT T Y X% i#E
LT o4 P& L G772,

TFI7A4 VYO a—iT, 50LBYETH. UL b—2 EMITL, XA
TrTNAY ALEFSTDOAT VT EFFESCEILFEN LRI EHD DEIEH 40%LL ETF
ELEGRIEIAT /S LT L, 40%RHTHIHEEF. HMM TH 5 HR
SRERET VT XA LEFH LT 40%I1E, EDTF A RD 6 DOEE DN D R
TG T VURREHEICEDDEAREHELZLOT, R2OUET — X & XI5
DY Il UTHEAL THIE L7 EETH 5.
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Bayesian processing

RGP TGT=Y

LETERAT VS —BRXEDRER
VAR A AN i El~wvFUy

ETHDLES

yes

EREr—EE R R Bottom-up Chart Parsing

- anger,fear,happiness,surprise,

disgust,sadness %_:[t]tsi;?l, EWIEE
PaulEkman @ 648 0 J&{5 |
OFT—oRHT

5 774D Ta—

Figure 5 Flow of analyzer

(1) EBROFGE

BEEORENT T 74 VOO DIC, RK2O L D IZXELEIXFEMAEGDE
TR LA — 2D 7 = 7 %A b —(http://www.allbestmessages.com/sms-text-messages/Em
otional-Sms.php, http://www.collegehumor.com/) 7> & —fii D &% L2 % 3501 & 2 7 v
Z 2 — Y % 360f#, F700ff % fE-> CTL00ME 3 D7EIC /3T CTTHF A4 I AT 5.
TFIAFICANENT-#%, BEKOBY OBEERERELTHT I ENTEENCD
WCRHMT L 72, o 5IE, BICHAREEE, SHAEO7 LT Y XL (HMM) O4 %
WAL XOfREEARSE, SHELHEOT LY XA (HMM) L AT 7T 00
— ¥, EXTOME T VT Y XL (Bayesian spam filtering) Z &b 8 CHEA L E &
DOFERE B LTz,

£ 2 TTFIAWICANT D7D OFHLFED —HH

Table 2 Some of the text for the evaluation of the analyzer
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anger sad
who has identified anger, with fury or transient madness in joy and in sorrow
An abandoned place or buikding is no longer used or occupied She cried sadly

It became very clear that the incident was not just an aberration, it was not just a single inciden How sad are the lives of those without money
‘They were, in order of increasing seriouness: glutiony, ust, avarice, sadness, anger, acedia, ving Some people lose their appetites when they are sad
Acrimonious words or quarrels are bitter and angry Polly is sad. The loach and the el are sad too.
I you reply to a question in the affirmative, you say ‘yes' or make a gesture that means ‘yes'  She sobbed out an account of her sad life

f something s an affront to you, it is an obvious insult to you Allof her classmates were very sad.

He pretended to be affronted, but inwardly he was pleased | cannot discover the reason | feel so sad today.
1 was affronted by his actions Doggy i sad. Cathy i sad, too.

If someone or something aggravates a situation, they make it worse Left all alone, | felt all the more sad.

It will only aggravate the situation if you butt in She felt sad at this tak.

Aggravated s used to describe a serious crime which involves violence. ‘The doctor was sad to lose a patient.

You use all-out to describe actions that are carried out in @ very energetic and determined way, It can be sad or joyful,loud or soft

(2) EBOFBRLEEE
6 ™ & 91T I’'m happier than a dog with two dicks & FA LT % A L7=FF, 3Ff ==
DIEEBERTH D happy & WO EIEORER AR T ORT F 7 AV OFMOBEETH S.

EMOTION TEST
Title [happy |
Sender [fusioncap |

_‘; B 7 U s 44X

R E i BARO BHIRIE

I happier than 3 dog with two dicks. &

[£ Markers [ Properties 8 Dats Source Explorer  [2) Console [£. Markers [T Properties | Data Source Explorer  [2) Console
Tomcat v60 Server at locakost [Apache Tomcatl C¥Proeram Files¥Java | Tomeat v60 Server at locakhost [Apache Tomcat] G:¥Program Files¥.Java

Tist

X 6 77 AV O
Figure 6 Evaluation of the analyzer

FIFELFEMT THELTOI LEMRT, ERIAT 7 I 7=V DLED b
— I VINART T T =T O happiness DIESE T — X X— A0 HEIG ZFHE L ([
INRRLIZHERTH D, KT OLEA O REAE E 5 B AR ST 03 3 O 2 fif
Mg D8, —BREREFZ L COND ERMTHW LD CEAZE @M L7,

I’m happierthana dog with two  dicks.
3% 88% 4% 56% 100% =X 1]
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" (0.03+0.88+0.04+0.56+100)/5

0.502
P(happy| w) = 0502410502~ 50.2%
7%?4%@%%@#%1 K7DEBYTHD. K7 OHEIT —2>DRA D
T 100 T OFEISCE 2 AN TERK S Lz
FEEEE JFHH L E DO BE K AR T. Bz, XEOBER S NIZEEN anger T&)O’C%@
BREMBELE L TCERINEBEE L X 1.00 %i%ﬁﬁ‘éio —&%L
BrolzEZ I null fEZH L7=. 100 BIZ& T3 5720 JEE & —% Lt%r%:ﬁﬁ%

TEHRELTERLE.

HMM Hybrid Approach, bottom-up chart parsing

Bayesian spam filtering
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Figure 7 Evaluation of the analyzer

ZOXIREERE 2 0ONHFIETH L AREE, SRLHEOT LI Y XL (HMM)
DOHEWMA LI X L EKRERE, SHELHEOTLITY XA (HMM) AT 7507
—, BUCTF O T V=) X 2 (Bayesian spam filtering) Z &b CEf Lz & %,
20D FIEEZENEN T T OFMEE T - 7=,

FERE LTI, BICSHELEOT LI Y XA mMM)@AtTﬁmbtt%;D
Bayesian spam filtering /L CTA T v J3BFRCE LT OO E THREIC LIz L &, X
~WT®W%% W@#fmﬁm%iﬂbt@3)%Béh,xﬁnfﬁmbﬁ?
FARME, FEBIRESNTLZ &R, SHBOERMELMERT 22 LIBRARH S.

L —H LT XOMBERFTLTEY,

Vol.2011-MBL-60 No.4
Vol.2011-ITS-47 No.4
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K3 TFHIAFILLD Zo00H I EOR R
Table 3 The results of two analytical methods using analyzer

number(usual(50%

) +slang(50%))
100 0.58 0.77
200 0.6 0.68
300 0.61 0.81
400 0.59 0.68
500 0.67 0.77
600 0.69 0.79
700 0.67 0.77

0.63 0.752857143

LML, BfEE CICH TEZOSEMT 72U X L0, B 2 12"Alion would never
cheat on his wife, but Tiger would" &\ 5 CEZ /3477 5 &, "Tiger" & v 5 HEE % &
FIEM T Tanimal) SfEIRT 270, T e b lgolf player) & LTRSS H, 12
DEWREZBRLTEA LARTIUTR SR o722 LT LT, ATl —ARE 725
ERT —HR—RERTG T T U= T—ERX—=AD 2 0DT —F N— R[FRFI
BekL CELSGA, LEOPCHOHEBEBORBIC L T, +oIC R DMIRNATREIC
RHDT, WKROSHLEONRIY —BEET v 77 L — RaniigizrLiz v
Z5.

4.4 NEHEEICTHTEHT—ESE—DHE

RETIE, KX TRELILD 7 —k I E— DR E M A T L& DBUERD/INEEH O
RFEWIRILE /XTA’CB’@%?“7/JZUT“¢ CXHTDIEREEEDDLZEICEZLT
MRRHDDMNE NS e EBFHMTHDICT v — hEEB L.

(1)EBRDFiE

FT, KR LOREI AT LOT VB AERD 5 HEMPMERN D 7% 5k L LT
FIHLT, A=AV DT XA MPLOEEORBEBLME L T 7 -8 I —DE%
EARL LIRS~y T 788 XL, BBENEHORENRIEETHDLT T
LSV HIEREDIRPR S L DEHH T OERNE LTV r— b Nael{ToTe. 7o — b
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EHEBORAT 4 v T —N—%fED CTHEEL, 77— DO TEFT ZLTgold T HRNnEA, 3FHICred &) Tu T 4 2HOKEEZRETL LD
LT = I =R LEIREDOTY A IR 8DLE S THD. L.
PERNIHEMETH Y, EmN 20U E40 T THIL, Fv b7 =DIREERSR
LLTHI7—B I E—ZRALIIREOREL, HEEX—XZLT, 50RELETH
WE, JBEBEDOILE 2RI, 17—k I —%2F A LEREDILEIE, FEiEiCL S
7o MBI LVEDHE 20 KL E A0 UL FTHNIE Ry bva vy TOIREERRICL - @
T, B7— 7 —%FH LEREDILEDONEIL, HEE2—2 (L7, 50 X EiX
FERMEOIREEZRNRIZ, BI7—8T7 =2 LY —EARNEIL, AU A FEEIC
L.

ttp: e vkpecie org fPaui_Binen

B /NEMIRE

\ednestay Nights at The Landnazg

O Gt

- = 9 WIT—t T — L EEOBHE

o TEL 3211204

Figure 9 Emotion and color therapy’s relationship

0~40 DB 50f% 2L o B KT o —hoYE, 20 RELLD 40 ROFME L LEDGEITIRED T v 3T 1 235
, EATHESWTHITE L 7272, BRI Z N LTI L THIUT yellow & 7 135 ¢
L LTHF-> T % anger, happiness, sadness 2M&IFE DG E WD Z E0NfiED.

Color Theraphy%h & %
Mz - RRIRE
8 T vl — ho# RO H
Figure 8 Examples of the questionnaire for comparison

Ty — NOBMEAFER L T, EEAMVE®, RmSTTREL, 17—tk
7V —DIRE L OB AR L. BRI ORNE 3 Paul Ekman @ 17 Z OR&IET 6
ODEEERARL LT, TRECHIGT 287 —8 T E—0%hFix, B#EFIE TRz
F2IZHESW. b o LB ARER O DI Paul Ekmanl7? FEEORE E D T —k T &
—17 & AV TERR 2 ERR L7=(1X 9). BIRX A 10 Ooflz N L THRiHT 5 &,
happiness & ) &l %, A—LDOFTF 2 Mot 25L&, 20X, »7—k&F
E— DB IZEESWNT, yellow, gold, red b WH b~y F 745,

L2L, —oOOEEDBMIEICIE, H—0BFEITNEET DS, 3 DOEOEL [ 10 Paul Ekman®E&iEOFEEE B 7 — & T B —f L ORKRK O —H
BRI T 20Tk <, BA % 5 2T happiness & WO BIENRF = v 7 Shiz & &g, Figure 10 Some of the Relationship of type of Paul Ekman’ emotion and color therapy
BANZIE yellow & W5 7 as8T ¢ RO REZRFEL, b LIFE L72WIEAIE gold,
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BR2TE, REEZRTRIEENS DIEEZFF> T D GAE, MEEZE L T
TWF T VIREEENEEEBE LT, KU TRESNZIAED T +—~< v bO g
ZEUHET 202 HE L, BRSIE, L, 17—k Jb—%@ LG 7+ —
~y hEFERALELEDORELE LTOMRLZHW T2 2B E Lz B4/
JEEfE LD EIEEDILSEDO EOWPKIZTH2O0EHE LT, 17—k T7—%@
U7z REZHIET 2 L&, HIZBRETE2BELTLEVDOD, Thé bhois b5
BLCREZHET_RENEZHWT5. £ LT, BR51E, #I9—k I —DREx %
WLTEEENEDIREZ L TEE OBV BEZNAREIZR DN E I nEBWT, Kk
#%iz, Bi6iX, b L, 77 vORENREZE G LZREENHE, TOEBIT
MNEATY, ZThhbh T —t 7 E—DIREHEICBNTEETS.

45 INERHILEICHTEIHST—EFTE—DHR

T —RMI20114E6 H20 A5 7 A 15 HE COMMCER L. 7o — M
FEANEBARANZHNRELTEBELEN, 17— —DRITEVIONET LT
BAZETRETDZEEFRVOT, EICX IR L. T r— 0B nE
Do =R, FHliE LTI SR8 Tholm. AT 7 — MIBILIEREIEE
L 63 4T, WNFRITEMED 63%, &N 37T% & ER-TEY, [HIEED 87%7H 20
KU E 40 LT OEWAR ED . ZRICH~RT, 50 RLLED B L 50 Rl ok
WoT o r—FMEENRERZN 6 N, 2 ATHY, EBIHG 2 H I I3EARE
DT E D, MFFHIIZEAE T, 2ROKFHFERER O LEORMEHT L2
LT L7z, EERMERNCIS U B OR RIT, BRE XA LEEENLBL
20 5 40 RETDOBFI1T 73%, oML 100% 8 F & BEA T 5N TV 5 EE T
& % anger, happiness, sadness Zi{R L7=. Z LT, B 79%, M 90% 2, Xia
PRELEHI T —E T E—ER—RC LR EICELERET, L2 RERNH-T
HAEL, KETTANRRICAL N2 8 &, EEEMICELA RN & D [EZ N
KR SO TETCEBIIKETDHIERNTEDLILOTHDLEEZOND., BT —
T E—DHRIZONTY, BT 85%, LD 0% DAL E R TKEELOEIZKL
TEBEZT. NARIZIREDT YA b B 62%, KM T1%NEETH D ERIE LD
T, HAUCBEETEERE TS E0IE, SHRICEDRIEEDOTIFA U LEETH
LT, FVRWERESRAHTZIENTE L LW e EsLnTER

FEREBIC L A RAMRFEHERE, K1l oY Thb. ILEIC X D EAEH b
T HRMOEMZBRNT, D 86%NF T LY, Kin TR LI KGR
IZHLBRZ U, 2D 0% NAEDFIZTE L THERH D ERIE L. £, 87%MN
HT— T E—OHRIZLY, BEOEIEKEZERE L. 52, 2RO
TY, KEDOT A U E2ATHW T2 LWV EIEN 67%% /R, FERKG & FFICHE
WUCORETEZETH IV, REOTFTYA UL EE TN WO EmEEsZ N

Vol.2011-MBL-60 No.4
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T&lz. A7V — bORRE, WNEEHINE 2T HB0E, B RRICRE 5 RSBt
EHEEFEDN, L0 LWIRAHT720I0E, REZHET S EXITHBZOLHEYL
EETDHILETU T V=R EBLIILENTE, REORESGDDHILTEDHEE
Zbhb.

L SR DREDBEIT LN TT 2 ?
Usualness
9%

Surprise

[
Fear 2%

2%

2. B7RT21E, ALBD EH L DIREIZ,
BONCAMTEE L ?

2L
5%

3. BERRULTIBHELE T OLEORRIELLLIE
R OEEOHRIDVTHMT DEEDRETTHM ?

R 2
10%

4.BEBR LI HCBiE LET, BRMCEED LD
IZHDRTEE LIh?

SBERR U HICEMELET . LEERTIRLOZILE
BYELED? Bron
oM BlerRL o

5% 1%

K&K
3%
BETHEF
FYDRES
3%

11 7yr— OXEMOREHE
Figure 11 General statistics for each question of the questionnaire
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5. BhHYIC

AR TIE, NEFHERED XA X AERABRBD T 2RKE %2 #2570 CIP
(consumer information process) Zfff L7=. CIP &%, HEHFOHHLEERE, 72
bbb, WEENIEPRELOEREZEEL, TRE2RMLTHEMOBAZITY, IHIC
IMAZOITEIE T, EOLIICEBLITHT 2004 TRIT 572D SN D ER
DIFE T NIEN, AL CIP DET LOHRTRENZRET L EVZ D AIDMA ET /L
ZFIA U C/NEEIS S 39 5 1 B E % & 8 5 (perception) [a /5 RR L OIRE L IR
WX % R &k (emotion) 95 Z L N TE B IS ERHERE HiLEIRET D Z L T/NEE
IREDHEROUIBBETARRE L TWOIHSEZRELE L, TOMNEMTT 5L T,
NERIR D BR- 2R Lz,

JREHERE FRICBE T 28513 A=A DT XA D LORIEDOT 2 b &L,
FOBIFEOT XA NN T — T V- L~y T TS/, JREF—/A—ITH
FESNTWDHIRE LI LT, A= VIERHEEICERFT 2 HEERE L. L, 2
—NDTFAIDPOEEDT F A S a2 28R THER O — R LEDO 5D
T-DICITEARSELET VT Y XA THS HMM(hidden markov model) & Bottom-up
Chart Parsing # i L Tk Y, AT VIV FHERPEIXTFONFTOLOIZIE, FHEI LV
VDALERL ATV RALEFERA L. ZoX5ic2o07 03 XAEHATH
LT, BMEOLEMFTT A TY LR 1OOFREZRR L THEH LT sz
MoloZ LIZR LT, RIEEOH THOBEFEDOZEIZL > T, oIk 2 RA
AL/ B DT, WEROSELILOPFR LY —BEWT v 77 L— RINEREE IR
LiztWnWzx b, 62, BME slo/NESIRED 7+ —~y M 77—k =L
ILBFEEBRELIEREDO 7+ —~y FEFMTL2Z2LTTVERED LI IZEZ< D
ARNENTRLSTYH, BEIVIRNRIEE 2R RAEE T2 X5 gL E1To 72,
IRERREZNET v — b OFERND, A XA DR CTIREICHTHEEEEZRED
HBIENTEDALVE T2—RAE LTA—NAT I r—3a U EEIRL, PRILED
A (In- Program Advertising) & HLffifilzh e (Mere Exposure Effect) Oz b & (2,
BUIE TV oA v 2 =Ry MERED AT 4 7 THIEOERPIMHEN SN TVD CM &~
AT LEBRATHIEEEZ, A—AT TV r—ya v OEREHNmEMATD 2 L1
L. ZOHEIZEY, 424 ETNEIIREDR, EATYARAT AT OIRED X
ICEBEEZ®BDDIIENTEDIRE 7+ —~y NEHERT DI ENAREL 2o T
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Z D& 512 AIDMA model IZF-3 < IREHERE H1E & IRERTRIBITHTHHLVT
Ta—FIlLoTa—¥FRr A ¥4 L T/NEFAEZRET 2 206, 61T/
JEENEICRT2EBEEZE DS 2 & TLEM LK MIind Share) T3 5 2 &0
AIEEIZ AR o 72,

SBOMEDTHE LT, REHED - DDA — VAU KIT 5 SR EEIC
FRIES N &0, A—/VXEIIxIT 2 BRSFELIET L= U XL TOMYTRREE L
T XICAT U TEEPEHIT 272 DICHREOLEIIK L CTRERMBT 21T > 72
IRT, "L VT UARLATAIY XAEZBAT S Z LIC X 0 RAET DM O
MOBEIZZ N6 %E L TWBERH S, F72, Slang language collector (2 X 25 A
T VU T EFEORA O M O EVER OIRAED 72D D ¥ 2T D OB Gy = — P HE A&
EEZDHZENHLHDT, VAT LABRLERERE 7LV R —THRRERE TE
2E9ETDEIBRUBRPMETHD. RERTRFTEZBVTCUL, #7—E78—3)
ROTDOT7 U r— ORRTHLRLIEERY, EEOTHA VU LIEFICEETHD
-0, P T A VR IRET A ODOY=a T LOERLLETHD EEZBND.
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