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Modeling of CSR activity as quasi-public goods
and analysis of dissemination mechanism

NAOTO SHINOHARA ,! TakasHI HasHiMoTO f1
and SUSUMU EGASHIRAT2

The dissemination mechanism and condition of Corporate Social Responsibility(CSR) are
analyzed using multi-agent simulation. We show that, in order to disseminate CSR, con-
sumers need to pay attention to global information such as average invest ratio in CSR by
all corporations. The mechanism of CSR dissemination is a positive feedback between social
learning of preference of CSR by consumers and popularity seeking by corporations. Further-
more, we discuss institutional design to disseminate and establish CSR when social state is

2009—MPS—173
2009735

(30)

undesirable.
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