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Five years of “Ena’T-Club”, Ena-city information network
Hiroo Komamiya
Director, Ena’T-Club

Ena city office is one of the few city office in Japan which has been started internet
provider, that has been free, it means no charge, for citizen.

A volunteer group called “Ena’T-Club” has been made by citizen for the first to direct
and help the members who are going to use the internet infrastructure made by Ena
’ city office.

Now the number of members is coming over 4,100, and the number of lines has been
grown from 23 to 138. ‘

The number of households in Ena is about 10,000. So the percentage of using internet in
family is more than 40%. The number of members has been increasing more than 100
per month. So it is clear that in this year the percentage of using internet in family will
be more than 50%.
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