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The analysis of bidder s behavior of the Internet auction

Satoshi Kurosawa'  Toru Maegawa'"

TGraduate School of Global Information and Telecommunication Studies, Waseda University
' Global Information and Telecommunication Institute, Waseda University

Recently, electronic commercial transaction becomes active caused by the rapid diffusion of the Internet.
A lot of WWW site of Internet auctions appears, and auction dealings are being established as one
technique in the electronic commercial transaction. In this paper, we collected the price data from the
Internet auction, and studied what kind of change in the price is done between the completions from the
start of the auction. Consequently, we find out that a difference in the style of price change is formed by
the good’s character whether it is private value or common value.
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