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The Purpose of Use in "Mobile commerce” and

The Examination on the Possibility of Social Existence

Hajime SUGETA* Toru MAEGAWA**
*Graduate School of Global Information and Telecommunication Studies, Waseda University
**Global Information and Telecommunication Institute, Waseda University

The electronic commerce with cell phones (“Mobile commerce”) is gaining attention. In general, the main
use way of "Mobile commerce” are "CHAKUSHIN-Melody: Call signals with melodies" and
"MACHIUKE-GAMEN:Downloads of an image". Main users are younger generation such as teenager and
people in their early twenties. However, this study shows that the purpose of using cell phones are
beginning to shift toward “electric payment” and "geographic locating service”. And the study also shows
that large portion of users turned out be people in thirties. For “Mobile commerce” to be recognized by

wider range of people, it is needed to promote the use to comparatively high age group.
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