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A Multi-Agent Based Model
toward Advertising Rhetoric Cognion

KANAT Akihito (The Japan Society for the Promotion of Science),
IWAZUME Michiaki (RIKEN), and KATO Yuichiro (Tokyo Institute of Technology)

In this paper we analyze advertising especially from the perspective of cognitive process relating to
“the rhetoric of the film.” A viewer tends to relate to a film by the story. This tendency is seen in
advertising cognition, too. To make brand knowledge structures in a viewer, viewers” tendency to
understand the story may be a constraint. In this paper, we propose a multi-agent model for
advertising information such as story, brand and character and analyze cognitive effects caused by

advertising rhetoric.
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*story-template*

likability:+
attention:++
(story-structure
theme:
resolution:)
(episode-abstracts
(episodel-abstract
subgoal W FIZIREHE S
outcome: ¥ F A3 % NS0 Tz)
(episode2-abstract
subgoal: Z%HEIZT5
outcome: E D) '
(episode3-abstract
subgoal: EFIZ BB T 5
outcome: MFMRFER L TV D)

(episode-details

(episodel-detail ~ -

charactor:  (charl B FHFZ 7 *
) (chara2 % N)(casting char £ %))

situation: &tk

event:(BEDADBMEEL S IR EH - T
<zt Bs TG EEIOREHFK- T
BROBEEDLNT (BEO) BTV HRFENRTE
Wiz e SEESSETUHA TS RFICNERY
T a N A—=BATETHY ZRWIT EEE.
EVES fun) .

(episodg2—detail ’
charactor: (charl &7 4% 7 % =)
situatior}: Y U—=E
event: BERIDSERA IR HITIZ L T

T35 MC identify)
{episode3-detail
 charactor: (charl EFH &7 *
=) (chara2 % ® A)(casting chara2 L])
situation: &4t
event: BB EFIOFBICE->TVD
BOABBICHENTND SHEBFERLTHDET
AHREEY)

752 KL OERARERYENRT 0 235
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2. T REREET 7 L — P DR
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5.

*brand-knowledge-structure-template*

Likability:null
Attention:++
brand-knowledge-template
(benefit-template
(effects
(effectl
desirable-state: (5432252512725 EVE
expect
‘procedure:null
consumption-mode:null))
(effect2
desirable-state: null
procedure: 6 0 B 721 T WD N2 ?

EVE expect
consumption-mode:null))
(effect3
desirable-state: @2 E&/Y v 7 TREF LW
EVE evaluate-high
procedure:null
consumption-mode:null))
(effect4
desirable-state:null
procedure:null
consumption-mode:f# > TV TH L \»
EVE evaluate-high))
(mental-distance-for-inference:)
(instances:
functional—atwtributes:
price:
brand-name:
package-design:
character:(Z ®F EmE pretty)(&X D F
EmE active)(&X ¥ EmE bright)
situation: (¥ ¥ ¥V —2 MC identify) -
event: (B ZE > T 5 MC identify)
character-present-condition:
mantal-state:(RFEH L EE 5 AR rea
son)(¥L% 5 ARreason) )
(goal-plan-knowledge:
self-desirable-situation:
PRI
=354
HERS
self-desirable-mental-state:
self-present-situation:

self-present-mantal-state:)

ZF T EE 1 IIHELETIIRL, T
FRBAEICRENHETHo. 418 TRHRL
o o T—EELIZBWTS, 770 FAEIT
RENTWAR, FRIZLDT T Fa#EiEET
BOTREShIZbDLRD.

E4ETIL, WELEN»LT T v FOAB~DOHE
NEE|ZRD. AF U7 TIEE 1B DERC
X 2PAREOBRIEOFKRIL, NTDOX S 2W5E
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*story-template*
likability:+
attention:++
(story-structure
theme:
resolution:)
(episode-abstracts
(episodel-abstract
subgoal:faunlt
outcome:fault))
(episode2-abstract
subgoal:fault
outcome:fault))
(episode3-abstract
subgoal:null
outcome:null))
{episode-details
(episodel-detail
charactor: (ZDF EmE pretty)(ZDF
EmE active)(ZX®F EmE bright)
mental-state:
situation: (3% 7 —2 MC identify)
event:())
(episode2-detail
charactor: (X?M-F EmE pretty)
mental-state:(KFFH L &£ 5 AR rea-
son)(Z L% 5 AR reason)
situation: (¥ % 7 —2 MC identify)
event: (B & - TV MC identify)
(episode3-detail
charactor: (Z®F MC identify)
mental-state:
situation: (& Z~ERZNN-THD
%372 MC wonder)
event:( & ZHNERITN 2 TN DHDH
72 MC identify)) '
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*character-knowledge-template*

likability:+

attention:++
character-profile-structure:
(character-name: % ®F EME pretty
present-state:null

mental-state:null)
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