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Expansion model from =the Business model’'s development to Management
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The progress of Information Technology ‘(henceforth "IT") is
analyzed from the aspect of business environment in the beginning. The
Virtual Market feature as "New business creation" is clarified there. In
addition, the business model is defined referring to a technological model,
and it proposes the meaning. The progress of Information Technology
(henceforth "IT") is analyzed from the aspect of business environment in
the beginning. The Virtual Market feature as "New business creation" is
clarified there. In addition, the business model is defined referring to a
technological model, and it proposes the meaning.

The conclusion is "The business model is a blueprint of the business. "
Finally, the relation to management as Business behavior that is the routine
work is considered. In the relation between both, the business model is a
development broéess as the project of management. Management was a

management cycle of the corporate activity in daily life. 1 .
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