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Potential Social Network Model for Connecting People
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12 Science and Engineering, Keio University

Sharing and utilization of knowledge is an important issue among companies. Q&A
systems were proposed for fostering knowledge transfer beyond the boundary of
organization. However, it was discovered through number of knowledge management
practices. that successful flow of knowledge is difficult if there are no mutual understanding
and relationship of trust between those who needs the knowledge and those who have such
knowledge. In this report, we call “potential social network” which describes the situation
where strangers meet each other for the first time and can have relationship of “give and
take” or “mutual trust” and will propose its method to search. This method is to manage
each user’s possible response of knowledge domain and their knowledge needs and search

reciprocal relationship according to the condition.
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Table.1 Result of a Questionnaire for
“Do you respond a question on a bulletin board?"
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Table.2 Reason for not Responding a Q&A System
(Result of a preliminary questionnaire)
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Table.3 Result of a Questionnaire for
“Do you respond a question from anyone in person?”
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Fig.1 Model of Potential Social Network
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Fig.2 Searching Mechanism for Potential Social Network
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Fig.3 Data Structure for Potential Social Network
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Fig.4 Example of Knowledge Exchange through the
Potential Social Network System
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Fig.5 Example of Matching a Potential Social Network
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Table.4 Result of a Questionnaire after Using the Prototype
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