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Boxed Economy Foundation Model: Framework for
Agent-Based Modeling of Economies and Societies
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In this paper we propose “Boxed Economy Foundation Model” (BEFM), which is a
model framework for agent-based economic/social model. It defines the set of concepts
for modeling economy /society, and supports from the analysis of target world to the
execution of simulations. BEFM consists of 2 frameworks: the conceptual and the
design framework. We introduce our model of the format competition as an example
of the model based on BEFM.
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