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BRI N Thinhr Y S »r2#HELEZ. #HReLT, &7
;77 b Cookie | i‘ﬁ"ﬂ?é%f%%f FTNT T RNED
Web ¥+ FMHABEIZEWTH, A7 N7 U NOEERREDVE
xﬂf%%n.?:ﬁ‘ﬁﬂbb%‘:&o?‘:.
4.2.3 F* 7 M7 b Cookie DERIHEAR

A7t 77 b Cookie lXHIBRE T WA WA, Cookie D
AR DYINTI5E, 77 7S Cookie H3E[F S Nix
Wiz, EEMZA TN T NOBRENIENE B, DAA
B LU NALIX, FAQ * *6 izBWTA 7 b7 7 b Cookie
DEMPRIZDR K LS5 HFITTHI L2 HERLTWVWS.
41 HiOFEZB T, AT T T NMREROA T N T Y
I Cookie DEZARIE, D & 5 HFITHEESINTY
52 LaMER Uz, £z, ATV TSI EAT YT 2DER
NS, AT N7 U Cookie DERARIL, JREH N A A
VILT 7R AT HEIIEEINS Z EAEHIT N,

*5 DAA O FAQ
http://www.aboutads.info/how-interest-based-ads-
work

*6 NAI ® FAQ
https://www.networkadvertising.org/faq
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EIToTWBHESE, 4 NI 1 V@0 OEER LA T b
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mol. AEITIK, 77UV EHBBIFEEZ Cookie (ZBH T
52HHL, KFRBEOHRFEHIZDOWTHNS.
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5.2 HIREIRE SEDORE

AROHEIX, DAAB LU NAIO— AT N7 by
A MBI AT T MEEERNRELTWS., 2D/
&, DAA BIUONALIZHBE T 2IREFHHEE (£ HKE
®F) VFERNR LR, BUNCHARDL G FEE P HE
R LR > TWRWV., BMIZEWTIE EDAA (European
Interactive Digital Advertising Alliance) " —#§4 7 b 7
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B4 b8 BELETE. TN~ T T b A
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