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Advertisement system using a digital signage 
which guesses the intention of the customers 
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Abstract: Digital signage which is becoming popular in recent years is often used as a substitute for a poster. However, digital 
signage has the possibility of becoming a more effective advertisement distribution system by combining with various sensors 
and devices. In this research, we propose the advertisement system that estimate the customer's attention by using the standing 
position and the gazing point to signage. By using Kinect sensor and parametric speakers, the proposed system can change the 
contents of display according to the customer's attention and inform each individual message. 
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Figure 1 Sound Advertising System with Parametric Speakers 
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Figure 2 Overview of Lalah 
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