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Consumer cannot receive suitable recommendations by the present system because the sys-
tem uses purchased logs as the criteria. Our research is aiming at modeling each consumer’s
evaluation process on the specific features of the items. And we have developed the match-
making and recommendation system of items whose feature matches with the criteria of each
consumer’s. For this purpose the system is composed of following functions; (i) the taxonomy
of impression words, (ii) matchmaking and recommendation systems, (iii) anonymous Kansei

database.
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Fig.1 Kansei recommendation system.
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Fig.2 Kansei and taxonomy of impression words.
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Fig.3 Acquisition process of subjective interpretations.
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Fig.4 Acquisition process of objective descriptions.

Do you feel "smart” ?
new item %msr
"smart”

update physical senses| /0\
cool soft

The result of interaction-2 supplier model [new item] The result of interaction-3
<interaction table in comsumer mobile terminal>

Ccnsume agent

[id | )) T shvercal somui o "a 1) Y eieat samaes [Poomemar
|item A] fJoool & soft | smart item A / 000l & soft smart
new | tem ‘ { cool & soft smar
common physical senses ==

‘table append
@ <item imfomation in suppliers DB>
[ id [ ohysical senses Prororoercer |
pew_item JLcool & soft]& simple smart
05 00O0000DOO0OOODOOODOO
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Fig.6 Construction of anonymous Kansei database.

oooobooboooobobbobooooooobooon
oobooooooboooooooooooooood
0ooo0ooo0oooooooboooooo A
gboooooooooobooboOooOoooooood
gobooooooooboobooooobooboooao
gooooOooobooobooooooooooboon
goooooooooobboobooobobooDo
0000000000 0oO0o0oOoOoO0O0O0 ADOQOoOo
gboboooooooobooobooooooboooo
ooooooooobooooon
gooooooboooooooboobooobooo
oooooooooboooobobooooobao
goboboobooooobooooboooobobobood
gbtoboboooooooooocoooooboooo
gbobooobooooooboooooooooboobooooo
gobooooooboooooooboooboooon
gooooooobooobooooboooooooon
gboooocoooooobobooobooboooooo
gooooobooo
34 0OO00ODOOO0OOOOO
goooooooooobooooboobooobooon
goobooooboooobooobooOobobooboOod
gooooboooooooobboooooooooo
oobooooobooooboooOoOOobOOooObooo
gooooooooooobobooOooooobooo
oooobooobobooooooooboooooon
gboooboooboooooooobooooboonoo
gooooooooooooobooboobonooon
oboooooooooboooobobooobooooo
goooo

gbooooooooooooobooooooooo
gobooooooooooobboooooooboood
gooboooooooboobbooooooooooo
goobooooooobooobdobooooooaonn
oooodooooobooooooObOobooooo
goboooboooboooobooooobooobooooo
gooobooooooobocooooooooooon
goooooooobooooooooooobooooo
oboooooooooooooooooon

goboooooooooboooooooooooo
oobooooooboboboooobbobooboooo
gboooobooooboooooooooooboooo
00000 em
ooooocoooboOoooboooboooooooo
gboboobobooooooooboooboooboooo
uboooouooooboooooooooon

ooboboooboooooobooooooooooo
ooooooooooooboobooboooooooo
gbooooooobooooooobobooooon

oooooboo0obOooooooooooooo
gooobooboob0ooooooooooobooooo
gobooboooboooobooooooooooooo
gbooooooboooooooboobooobooooo
oooooooooobol1oil1obooooobooon
gooooooouoooboooboobobooooooobo
oooooo

4. 00000000 oOoOOoooboobobobOoog
ooboogoo

oooooboboooobooobobooboboooo



Vol. 44 No. SIG 8(TOD 18)

The supplier's taxonomy
of impression words

category = "sofa"

The consumer's taxonomy
of impression words
category = "sofa"
"smart”

Similar impression

Matchmaking
common
physical senses

- cool soft rounc

"natural”

D #7 warm soft round

) Recommendation
L anewitem J\  .¢ cuitable item

07 0D00O0oOoOOoOoooooOoooooo
Fig.7 Recommendation on the same item category.

gbooooboooobooooooooboboooo
goboobooooooboooooooooobooo
ooooobooooooobooooooboooooo
gobobooooooooboooobooooooooo
goooooooooboooooobooboooo
obooooboooooooooooooobooboo
goooboobooooobooooboooooboon
gbooooooboooooboobooooooood
oooo
1. DO00ob0Ooodobooooboobocboooooooobo
gooocoobooo
2. 0oooobooooobooooboooooooooon
ooooao
3. ODoooooooobooboobooooooooboo
gooooo
4.1 0000000 O0OOOOOOOOOOO0OO0OO
gooooo
ooooooooooobobooooooboooo
gboooodoooooooooboooooooboo
gbooboooboooooooboooOoooOoOoOOoooo
gooooobooooboooboooobooooboon
gooooooooooooboboooooboobooo
goooobooobobooooobooooobooobooooo
goooooooooobooooooboobbooo
gooooboorooboODOOO
a. 0D000O0OO0O0ODOOOOOOODOOOOO
gdboobooodoobooooooboobooooooo
gbooooooooooooboooboooooo
gboooo
b. O00O0OO0O0O0OOOOO0OCOO0O0O0O0O0OO0O
uboboooobooooboooboobooboobboooooo
gooooooooooooobooooooono
gooovoo0oO0o0o0ooooooooooon
goooooooobobboooooboboboobooo
gooooo

gdbooooooooooooooooooobooooooooo 51

The supplier's taxonomy
of impression words

The consumer's taxonomy
of impression words

catego sofa”_L_ Similar impression s category = "sofa”
"smart"
A.A ‘Matchmaking’ A
physical senses,
& "natural"

new items

————— warm soft round
category = "table"
N

category = "table"
cool clear simple

Recommendation null

\'VT as suitable item
~———
08 ODOOOOO0OO0OOOObOOOObOOOO

Fig.8 Recommendation on the different item categories.
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Fig.10 Taxonomy of impression words by a consumer.
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