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Study on Privacy Setting Acceptance of the Drivers
for Data Utilization on the Vehicle

- Construction of the Framework for Factors related to Privacy Setting -
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Abstract: In this paper, we introduce a study on privacy setting acceptance of the drivers for data utilization on the vehicle, and
factors related to privacy setting. This qualitative research is based on the factors extracted from former researches on general
privacy setting acceptance for ICT services. That is implemented by questionnaire and depth interview about connected car
service. As a result, we show that acquiring consent to privacy policy for data acquisition and service utilization, on/off switch of
service utilization, and information acquisition timing are the important factors for privacy setting acceptance.
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Table 6 Use case for Data Utilizing.
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Figure 1 Questionnaire for Qualitative Research.
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Figure 2 Result of Qualitative Research
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