3L-4 oboooboogesbognog

)
1.
IT
@ CRM IT
IT
CRM
4
2.
2.1. ASP with HITRMD
ASP with HITRMD
HITRMD?!
ASP

®@

=
0]
A S 4
!

DM

A Direct Mail Campaigns Simulator as Data Mining Metrics
Yohei Kawada, Y oji Taniguchi and Eriko Takuma
Hitachi, Ltd.

L HITRMD ()
2

40 305




DM

DM

DM

DM DM

4.
4.1.
(CHRIS)®
4.2.
DM
TV DM 500
500
DM

1
DM 100,200,300,400,500
100
DM
DM
1
DM( ) 100 | 200 | 300 | 400 | 500
126 127 134 | 161 | 151
5.
DM
CRM
CRM
€))
Cl

&)

®)

401 306

Vol.122, No.5, pp.753-759, 2002.

Akira Maeda, Hideyuki Maki and Hiroyuji
Akimori, Characteristic Rule Induction
Algorithm for Data Mining, Proceedings of
PAKDD 98, pp.399-400, 1998.

ASP
, Vol.83, No.4,
pp.25-28, 2001.






