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A Study of Controlling Mechanisms for Internet Advertisings

with Quantitative HTTP Traffic Analysis

TAKAHITO SAKAMOTO!'® MASAHIRO MATSUNAGA!-P)

Abstract: The use of “Internet advertisement blocking tools” is becoming popular. This trend is caused by
not only users’ annoyance for advertisings, but also decreases in performance of browsing, namely oppressing
bandwidth, delaying page display, and so on. However, we do not have quantitative measures for the received
Internet advertisings. To focus on above statement, we analyzed HTTP traffics of Internet advertisings. As a
result, we got 11.9% advertisings, 7.9% capacity of advertisings, 3.2% display time of advertisings, in terms of
HTTP traffic amount. Furthermore, we suggest new controlling mechanisms for Internet advertisings instead
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of current blocking tools which block almost all of advertisements.
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