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Using an interface causing discomfort for awareness to advertisement

TAKUMI KAWASAKI™' DAINISHIOKA™ YOSHIA SAITO™

YUKO MURAYAMA ™!

In this research, we evaluate an interface causing discomfort for awareness to advertisement. However, users are spoiled buying
motivate when the users are given a strong discomfort because users indicate strong discomfort advertising information.
Therefore, it was necessary to clarify influence to the product purchase using an interface causing discomfort for awareness to
advertisement. In this report, we report the contents which implemented an interface causing discomfort for awareness to
advertisement using waiting time and hassle factors in a prepaid simplified shopping system. In addition, we report findings
about "discomfort level", "awareness" and "effects of discomfort to give buying motive". As a result, it was recognized that
"slightly unbearable discomfort” to show intermittently was effective without spoiled buying intention for awareness to
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advertisement.
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