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A Menu Recommendation System based on the concept of
Socio-familiar Personalized Service
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We have proposed Socio-familiar Personalized Service(S-P Service) as a con-
cept of new future ubiquitous service, which will achieve public and social ser-
vices as a social infrastructure, e.g. care of the elderly or support of working
women, more precision and with reasonable cost. In this paper, as an example
of S-P Service, we design and implement personalized restaurant menu recom-
mendation system which utilizing personal information.
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Fig.1 Fundamental technologies and service examples of Socio-familiar Personalized Service.
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