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Expansion of communication space by cooperation between SNS site
“teleda” for TV program review and existing SNS sites

KAZUHIRO OTSUKI™!
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GO OHTAKE™  CHIGUSA YAMAMURAT
MASARU MIYAZAKI™'  ARISA FUJIIT

Social networking services (SNSs) such as twitter or facebook have become hugely popular, and people around the world are
actively using them to share their experiences relating to TV programs they have watched. We are developing a social TV system
called “teleda” that combines a video on demand (VOD) service with an SNS so that viewers can enjoy TV programs in a new
way. Teleda had an effect on giving viewers many opportunities to encounter programs which they’ve never watched before by
communicating with other viewers. However, only particular members can join teleda, so communication space is limited. In this
paper, we will show the result of the field trials to expand communication space by cooperation between teleda and existing SNS
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Figure 1  Service model of teleda.
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Figure 3 System architecture.
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Figure 4 Relation between experiments.
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Table 1 Basic attribute of users (gender, age).
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Figure 5 Route for viewing content.
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Figure 6 Route for viewing content (timeline).
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Table 2 Top 15 view count on teleda and viewing rate on air.
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Figure 9 Getting new users by posting reviews on existing
SNS sites.
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Figure 10 The number of reviews on existing SNS sites.
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Figure 12 Change on the number of new users.
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Figure 13 Comparison of age between pre-registered user and
new user.
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Figure 14 Comparison of route for viewing content between
pre-registered user and new user.
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Figure 15 Difference between program genres.
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Figure 16 Difference between program genres (twitter).
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Figure 17 Difference between program genres (facebook).
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