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Research on Classification of Word-of-mouth
Based on Advertising Characteristic

SHIGENORI TANAKA, ! Korcur KiTano,?
TosHIO TERAGUCHL,? Akiko ImacIt?
and NAOAKI YANAGIDA 2

In advertising activities, it is important to select an effective advertising me-
dia according to different states of the purchase-decision-process model such
as cognition or interest. In recent years, since word-of-mouth communications
have a great influence on consumer purchase decisions with increase in the
word-of-mouth communications, a growing number of companies are utilizing
word-of-mouth communications in advertising way. However, there is a prob-
lem that appropriate word-of-mouth messages cannot be provided to consumers
because an advertisement using word-of-mouth does not take the difference be-
tween word-of-mouth messages such as all-inclusiveness or elaborateness of the
content into consideration. Thus in this research, we analyze general adver-
tisements that are supposed to be effective for each state of the purchase-
decision-process model, and propose a method for classifying word-of-mouth
communications using the characteristics obtained from the analysis.
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Fig.3 Relationship between advertising and quality of information.
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Table 1 Number of test data.
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Table 2 Advertising characteristics.
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Table 3 Typical examples of TVCM, catalog and flyer.
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Fig.4 Classification results of word-of-mouth based on advertising characteristic.
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Fig.5 Classification results of word-of-mouth based on quality of information.
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Table 4 Ratio of advertisings according to each cluster.
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Table 5 Average of each advertising of classified word-of-mouth based on advertising characteristic.
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Table 6 Median of each cluster of classified word-of-mouth based on quality of information.
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Fig.6 Average of each advertising and median of each cluster.
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Table 7 Adapting methods.
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Fig.7 Visualizing of accuracy of classification among three methods.
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Table 8 Accuracy of classification among three methods.
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