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A Survey of Requirements Analysis Considering Business

Taik1 TasHiro™ and Susumu Yamazaxit!

Requirements analysis considering business in Software Product Lines is im-
portant. The reason is that analysts have to define variability predicting future
products to develop a core asset enabling reusable in the long term.
Consequently, we identified existing requirements analysis of business ap-
proaches in this survey. As a result, only one of ten articles which were sorted
from IEEE Xplore is requirements analysis considering business. Therefore, we
identified that few researches deal with requirements analysis considering busi-
ness though it is important.

Accordingly, we need to explore a new research area of requirements analysis
considering business.
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