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Influence of Disclosure on Consumers’ Communication Behavior and Purchases
-A Case of Traceability System at ISHII FOOD CO., LTD.-

Mikako Ogawa
Graduate School of Media and Governance, Keio University

This report is a research in progress on how suppliers’ disclosure of product information in the
processed food industry might influence consumers’ purchasing behavior, as well as
communications behavior related to the purchases. Preliminary interviews have been conducted
at a pioneering company, Ishii Food Co., Ltd. The company has built the traceability system under
its rigorous additive-free policy as a differentiation strategy. As a result of the preliminary
research, sets of hypotheses surfaced, around the following three categories: (1) purchasing
behavior of consumers who have direct access to the information, (2) their word-of-mouth
communication stimulated by the disclosed information, and (3) purchases of people who received
the information via word-of-mouth communication.
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