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Consumer Research Systems by Using Mobile Device: CODIRO
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In this paper we introduce new consumer research systems called CODIRO, which
are integrated with mobile network and data mining technology. CODIRO contains the
active information gathering systems by using mobile network technology to acquire
information of consumer recognition and attitudes about TV commercial. Using
CODIRO, we have succeeded in construction of sales promotion model about TV

commercial which can deal with detailed variables about consumer behavior.
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