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The Connection between the Celebrity Endorser and the Brand:
An Analysis of Utterances collected from Blog

Yuki [zumida
The University of Electro-Communications, Graduate School
Maki Sakamoto
The University of Electro-Communications

A prepared questionnaire survey is normally conducted to analyze the effectiveness of
advertising using celebrities. However, utterances collected by this method are far from
consumer's natural utterances about the impression on advertising. This research analyzes
utterances collected from Blog. The result shows that investigating the increase and
decrease of the amount of utterances about celebrity and brand tells us how strong they are
associated with each other. Furthermore, we found out that as the number of brands
endorsed by one single celebrity increases, the proportion of one endorsed brand knowledge

decreases.
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