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Analysis of Mobile Commerce Usage and Willingness based on the Online
Survey Results on Japanese and Korean Users

Takashi DASAI, Kazuaki NARUSE, Yumi MAEDA, Masahiko ANDO, Jinwoo KIM
Electronic Commerce Promotion InfoCom Research, Inc. Yonsei Univ.

Council of Japan Korea

In order to investigate the trends of rapidly-growing mobile internet market, Mobile Commerce
Working Group of Electronic Commerce Promotion Council of Japan (abbr. as ECOM) has been
conducting the online survey on domestic mobile internet users since FY2000. Toward the end of 2001,
we had a chance to participate in the international survey project on mobile internet users:
WMIS(Worldwide Mobile Internet Survey). The first survey was carried out in Japan and Korea in
December 2001. Some results as Japanese regarding communication as important, or Korean
regarding entertainment as important etc. were analyzed. Following this, we had the second survey in
June 2002. In this paper, we try to report, based on the collected data, the outline of the trends of

mobile internet usage and willingness to use mobile internet etc.
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