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A Proposal to Search Items Effectively at Online Shopping
Tomomi Sanjo
Center for Socio-Informatics, Graduated School of Keio University
Morio Nagata
Department of Administration Engineering, Faculty of Center for Socio-Informatics, Keio University
In recent years, online shopping has been popularized. However, the users can not find efficiently their
items at on-line markets. This paper proposes an engine to find items easily at the online market. This
engine has the following facilities. First, it presents information in a fixed format. Second, the user can find
items by selected keywords. Third, it presents only necessary information by using his/her history. Finally,
it has a customize function for each user. Moreover, the system asks the users to down load a page of
recommended items. We show the effectives of our proposal with some experiments.
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