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[Special Program]
Panel Discussion: Connecting Research to Innovation
~ How to conduct research that actually matters ~

KEIICHIRO HOASHI™  TAKUYA FUJISHIMA™

Abstract: The necessity of “innovation” has been recognized for years, regardless of business domains. Research efforts that have
been presented in SIGMUS may be the trigger to such innovations in the music industry. However, most of such research are not
able to develop from the research phase, to actual products and/or businesses. The objective of this session is to learn about what
is necessary to conduct research which leads to new, innovative products, and may initiate new businesses. Entrepreneurs in the
music business are invited as panelists for this session, and will share their experiences to stimulate innovative research activities.
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